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LETTER FROM THE PRESIDENT
Student Agencies rings in 
the new year with 
excitement. As the new SAI 
managers officially begin 
their tenure, I look forward 
to watching them maintain 
the success of the previous 

managers and further develop each business. I 
am eager to witness the eLab start-ups grow 
and enter the next phase as teams continue 
launching their businesses in 2018.

This edition of the eNews will include:

- An overview of an eLab start-up, The 
Worldwide Travel Network, a platform 
that connects compatible travelers to 
pursue their adventures together;

- An interview with SAI alumnus Susan 
Chiang ('15) about her time at Cornell 
and career path; and,

- An introduction to our Director of 
Marketing, Gabr ielle Zacky ('19).

Sincerely,

Michael Karangelen ('90)
Chairman and President 
Student Agencies Foundation, Inc.    

https://www.linkedin.com/in/susankchiang/
https://www.linkedin.com/in/susankchiang/
https://www.linkedin.com/in/gabrielle-zacky-767b63132/
https://www.linkedin.com/in/gabrielle-zacky-767b63132/
https://www.linkedin.com/in/karangelen/
https://www.linkedin.com/in/karangelen/


- Arvind Chandaka ('18), a former 
member of Life Changing Labs, started a 
new position as a Software Consultant at 
Microsoft.

- Elissa Cook ('15), a former Sales and 
Marketing Manager for the Cornellian, 
took a new position as a Strategy 
Consultant at Accenture.

- Em ily Cusick  ('12), a former Director of 
Human Resources, started a new 
position as a Tax Associate at Weil, 
Gotshal & Manges LLP.

- Brendan Gar r it y ('13), a former eLab 
startup member, began a new position 
as a Builder at Garrity Construction.

- Mike Harakal III ('94), a former General 
Manager of Big Red Shipping and 
Storage, began a new position as Vice 
President of Strategic Partnerships at 
SpiceCSM, LLC.

- Jacob Laufer  ('15), a former Sales and 
Marketing Manager for the Cornellian, 
took a new position as Manager of 
Global E-commerce Business 
Development at Newell Brands.

- Madeline Lieber  ('17), a former 
General Manager of Campus 
Promotions and President of Student 
Agencies, Inc., started a new position as 
an Associate Account Strategist at 
Google.

- Maggie Wong ('16), a former 
Operations Manager for TakeNote, was 
recently hired as an Account Manager at 
Bloomberg L.P.

Congratulations to all of our alumni! If you are 
an SAI, eLab, or LCL alumnus doing something 
new, please let us know here.

ALUMNI UPDATES

https://docs.google.com/forms/d/e/1FAIpQLSf6V8O-zlrNOXXqMfyl_jNxqCWRZIN8zZnspFYkFaLWlPco_A/viewform


In the summer of 2017, Brynne Merk ley ('20) 
hoped to bike across Canada, and Colby Tr iolo 
('19) dreamed of backpacking across Europe. 
Unable to find suitable travel companions, 
neither had the ability to pursue these 
adventures. Instead of traveling, they both spent 
the summer in Boston working corporate 
internships, where they met and decided to 

develop a solution to their shared dilemma 
of having no one to adventure with.

Brynne and Colby created The Worldwide 
Travel Network, formerly known as My 
WanderList, "a platform that connects 
compatible wanderlusters from around the 
world to pursue their travel adventures 
together". When they returned to Cornell 
this past fall, they applied to the eLab 
program and began developing their 
start-up.

Like all eLab start-ups, the duo began with 
market research to determine whether a 
need truly existed for their service. After 
speaking to over 100 recent college 
graduates about their travel preferences 
and roadblocks, Brynne and Colby's 
suspicions were confirmed: time and 
money are not the only factors preventing 
people from traveling. Not having the right 

ELAB FEATURED START-UP: THE 
WORLDWIDE TRAVEL NETWORK
By Nicole Gilmartin
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people to travel with at the right time often 
poses an additional setback. One participant 
said she "wished a Tinder for travel existed" 
without even knowing her interviewers 
intended to create such a service.

Over winter break, Brynne and Colby 
completed the simplest version of their 
platform, which they launched on January 15. 
Similar to other services connecting strangers, 
like Uber or Airbnb, Brynne and Colby set 
establishing trust among consumers as a top 
priority. Marketing primarily through social 
media, The Worldwide Travel Network 
partners with travel bloggers and 
Instagrammers to spread awareness while 
increasing the platform's credibility.

Brynne and Colby continue making 
improvements to the website, hoping 
that the upcoming summer travel 
season brings an increase in user 
sign-ups. To check out their website, 
click here.  

 

 

http://www.theworldwidetravelnetwork.com/


SAI ALUMNI SPOTLIGHT: 
SUSAN CHIANG
By Nicole Gilmartin

Susan Chiang ('15) 
served as a 
General Manager 
of Hired Hands 
Moving Company 
during her 
freshman year at 
Cornell. She 
entered the 
university as a 
Mathematics and 
Economics double 

major but, after realizing she wanted to follow 
a more technical route, replaced Economics 
with Computer Science.

Growing up in Northern Virginia, Susan had 

always thought of herself as "entirely east 
coast." However, she quickly fell in love with 
the relaxed culture of the west coast after 
interning for Amazon in Seattle one 
summer.

When the time came to choose a full-time 
job, working at Google's headquarters in 
Mountain View, California was a natural 
choice for Susan: "everything felt right in the 
work environment."

As a Software Engineer, Susan's job involves 
pricing Google ads. She attributes her 
strategic pricing skills in part to her 
experience pricing Hired Hands' jobs. As 
manager of Hired Hands, she had to 
research and compare the company to 
similar services offered in the area, 
distinguish what made it unique, and 
establish fair, justifiable prices for its 
services. Now she uses the same rationale in 
her work for Google.
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Accepting an internship across the country 
helped Susan discover her appreciation for 
the west coast. She advises current SAI 
members to explore new places through 
internships and study abroad programs.

She also recommends taking classes of 
interest, especially outside of your major. 
Susan branched out from her Mathematics 
and Computer Science courses by taking 
Social Psychology and Behavioral Economics 
classes, two of her favorites. She regrets not 
taking more fun classes throughout her 
college career: ?I always felt the need to take 
a lot of classes that didn?t really interest me 
but would look good on a resume or make 
other people take me seriously." Susan 
emphasizes the importance of trying new 
things to discover unrecognized passions.
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Gabr ielle Zacky 
('19), an English 
major, minoring in 
Law and Society, 
History, and 
Spanish, currently 
serves as the 
Director of 
Marketing for 
Student Agencies, 
Inc.

Gabrielle?s tenure at Student Agencies began 
the summer before her sophomore year. A 
few friends needed help around the office, so 
she began coming in and taking calls for the 

Hired Hands managers. By the end of 
the summer, she implemented an 
entirely new filing system still in use 
today. She fell in love with the work, 
applied for a job at SAI at the first 
available opportunity, and became 
one of two general managers for 
Campus Promotions.

During the following year, Gabrielle 
gained experience in a variety of 
marketing-related tasks. As the end of 
her original post approached, she was 
not yet ready for her Student 
Agencies career to end. As she puts it: 
?It was important for me to continue 
this incredible experience at Student 
Agencies, especially after discovering 
how far the learning curve really 
goes."

AN INTERVIEW WITH SAI DIRECTOR 
OF MARKETING GABRIELLE ZACKY
By Liam Cushen
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believes played an integral role in 
securing an internship for this coming 
summer. She emphasized that she gained 
not only valuable business experience but 
also lasting friendships with ?some of 
Cornell's top business-minded 
professionals."

As the new Director of Marketing, Gabrielle 
oversees creation and direction of the 
marketing initiatives for all of SAI. She looks 
forward to exploring the intersection of her 
education and her job and applying the 
principles she learns in her classes (such as 
?Digital Marketing? and ?Product 
Management and Marketing Insights?) to the 
company.

Gabrielle plans to implement a more 
data-driven marketing approach, analyzing 
key metrics of every business and honing in 
on areas that she feels need the most work. 
Through this process, she hopes to place 
every business one step closer to every 
manager?s goal ? beating budget.

Gabrielle appreciates the many 
opportunities afforded to her by working for 
SAI. She gained an extensive knowledge of 
marketing and management ? skills she 

 


